
E
ach year, the Corporate Volunteer Council of 
Atlanta (CVC) sorts through numerous nomi-
nations to select and highlight the generous 
volunteer work of local companies. The CVC’s 

IMPACT Awards is the only program of its kind that 
celebrates the corporate social responsibility of these 
businesses, which, whether the market is up or down, 
make it a priority to give back to the communities where 
its employees and clients live. From building a first home 
for a needy family in the hot Georgian sun to mentoring 
a child who otherwise wouldn’t have an academic role 
model to providing crucial legal services to immigrant 
families and children who don’t have a voice in court, the 
good works of CVC members run the gamut. Project by 
project and child by child, the employees of these giv-
ing companies are creating a better city for generations 
to come.

In its 19th year, the IMPACT Awards honors these com-
panies and their altruistic employees. In 2016, the IMPACT 
Award finalists included 11 corporations. The categories 
and winners are: 

IMPACT CORPORATE VOLUNTEER 
PROGRAM OF THE YEAR 

This award honors employee volunteer programs that 
effectively integrate volunteerism into the company’s busi-
ness culture.

In the Large Business Category (1,000+ employees in 
Atlanta) the winner is Bank of America, where employees 
are given two hours of paid time per week to volunteer. 
Forty-nine percent of the company’s Atlanta employ-
ees—including senior leaders—participate in volunteer 
activities . In 2015, Bank of America had more than 48,000 
volunteer hours submitted by employees to its internal 
tracking system, executed 277 volunteer events and served 
749 nonprofit organizations. 

In the small to medium business category (up to 999 
Atlanta-based employees) the winner is King & Spalding 
LLP, which formalized its community program in 1994.  
Under the leadership of volunteer councils, all King & 
Spalding offices participate in community and pro bono 
activities. Since 2010, the company has invested 11,800 
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The Corporate Volunteer Coun-
cil of Atlanta (CVC) delivers 
business results by supporting 

members in their strategic commitment 
to workplace volunteerism and civic 
engagement. Since 1992, the CVC of 
Atlanta has connected business leaders 
who are passionate about volunteerism, 
employee engagement and corporate 
social responsibility (CSR). Our mem-
bers come together monthly to share 
best practices, strengthen community 
investment strategies, and make a 
difference through service.  

Thoughtfully designed corporate 
civic engagement strategies direct 
human and financial resources where 
they can make a meaningful commu-
nity impact while improving customer, 
employee and shareholder relations. No 
matter what their size or geographic 
scope, CVC of Atlanta member com-
panies are leading the way in making 
the corporate/community connection.  
The CVC of Atlanta is nationally recog-
nized as a leader in helping companies 
navigate the ever-changing world of 
purpose-driven business.

I hope you will enjoy reading this 
special update about what CVC of 
Atlanta members are doing to enhance 
and improve Atlanta.  If your company 
is not a CVC of Atlanta member, we 
invite you and your company to join us 
today to connect, inspire and impact at 
www.cvcofatlanta.org.

Sincerely,

Cheryl B. Kortemeier
Executive Director
CVC of Atlanta

Director’s Note

hours through 395 community service 
projects and provided 93,000 hours of 
pro bono service to low-income individ-
uals, nonprofits and community causes 
in Atlanta. 

The finalist in the Small to Medium 
Business Category is Purchasing Power 
where 90 percent of Atlanta-based 
employees take part in volunteer activi-
ties aimed at expanding and enhanc-
ing the financial literacy of customers 
and communities. Purchasing Power 
employees are granted four hours per 
quarter of paid time outside of work 
to volunteer in the community, which 
equals more than 800 volunteer hours 
per quarter.  

PARTNERSHIP IMPACT AWARD: 
BUSINESS-TO-BUSINESS PARTNERSHIP AWARD

This award is presented to a pro-
gram or project that demonstrates col-
laboration between two or more for-
profit companies and achieved signifi-
cant, measurable results. The winner in 
the Business-to-Business Partnership 
category is the Immigration Working 
Group, a partnership including Alston 
& Bird LLP, Kilpatrick Townsend & 
Stockton LLP, King & Spalding LLP, 
Sutherland Asbill & Brennan LLP, 
Troutman Sanders LLP and many other 
organizations and nonprofits. The 
group was initially formed to help meet 
the growing need for legal services to 
assist unaccompanied immigrant chil-
dren entering the U.S., but its responsi-
bilities have grown  to provide pro bono 
services to children, victims of raids, 
detention, deportation and the court 
case loads. Five law firms and 13 other 
entities are working to help solve a 
community challenge affecting an esti-
mated one million residents in the state 
of Georgia.  One of the IWG’s first out-
comes was being able to bring KIND, 
a nonprofit that focuses their work on 
immigrant children, to Georgia. 

The finalist in the Business-to-
Business Partnership category is 
GE Energy and its partnership with 
Sutherland Asbill & Brennan LLP. Both 
businesses join forces annually to par-
ticipate in the StreetLaw Legal Diversity 

Pipeline Program, where volunteers 
educate diverse high school students 
about the legal profession through 
classroom visits and field trips, and 
encourage them to consider a legal 
career in the future. The effort is led 
by Kathleen Bardell of GE Energy, 
who has recently joined the national 
StreetLaw Board of Directors. Emory 
Law School also provides volunteers 
and partners on the effort. 

PARTNERSHIP IMPACT AWARD: 
BUSINESS-TO-NONPROFIT PARTNERSHIP AWARD

This award is presented to a program 
or project that demonstrates collabora-
tion between a for-profit company and 
a nonprofit that achieved significant, 
measurable results.

The winner in the Business-to-
Nonprofit Partnership category is 
Turner and 21st Century Leaders for its 
week-long program for 75 high-school 
students who are interested in careers 
in the broadcasting industry. The free-
to-students program, launched in 2006, 
invites participants to live in nearby 
dorms and travel to Turner offices each 
day for workshops, panel discussions, 
networking opportunities and more. 
 Since the program’s inception, more 
than 1,000 students have participated. 

The finalist in the Business-to-
Nonprofit Partnership category is 

Georgia-Pacific and M. Agnes Jones 
Elementary for its partnership to 
increase student achievement and 
enhance social-emotional support for 
elementary school children who reside 
in a high-poverty community. The 
annual tutoring initiative—conceived in 
1997—is comprised of business employ-
ees who volunteer to tutor during their 
lunch breaks. The program began with 
more than 200 employees signing up to 
tutor 100 third graders for one school 
year. Currently, more than 2,000 stu-
dents have benefitted from the weekly 
presence of the volunteers and nearly 
6,000 tutoring hours have been invested 
in the 2015-2016 school year. 

PROJECT IMPACT AWARD
This award is presented for a short-

term volunteer project that was com-
pleted within one year and achieved sig-
nificant, measurable results. The winner  
is The Home Depot for its Introduction 
to Tools training for youth, ages 11 to 
18. In 2015, The Home Depot was asked 
to provide volunteers for a pilot training 
at the Furniture Bank of Metro Atlanta 
to introduce and train at-risk youth in 
basic tool skills . This was done by build-
ing a table, which was eventually dis-
tributed to military veterans and their 
families through another nonprofit’s 
furniture donation program. The pilot 

project, completed with the support of 
the Atlanta Community ToolBank, was 
a test for similar programs that could 
become ongoing training for hundreds 
of other youth in metro Atlanta. Today 
the training is being provided to 180 
youth from the City of Atlanta’s Park 
and Recreation Department through 
their Summer Camp Program and being 
used  with at-risk youth from CHRIS 
Kids in a south Atlanta neighborhood.

The finalist for the Project IMPACT 
Award is Nelson Mullins Riley & 
Scarborough LLP for its program aimed 
at supporting the Georgia Appleseed 
Center for Law and Justice’s effort to 
identify law and policy changes that 
would enhance law enforcement com-
munity relations in the aftermath of high 
profile officer-involved shootings nation-
ally and in Georgia.  In the 2015 calendar 
year, 1,625 hours were devoted to this 
project, which constitutes an in-kind 
contribution of services to the nonprofit 
valued at approximately $420,000.

SKILLS-BASED VOLUNTEERISM 
IMPACT AWARD

This award recognizes a company 
that leverages the specific skills of its 
employees to help a nonprofit accom-
plish its organizational goals.

The winner  is Troutman Sanders LLP 
for its partnership with Atlanta Legal 
Aid Society to assist veterans in the 
Palliative Care Unit of the Atlanta VA 
Hospital with civil legal needs, includ-
ing end-of-life planning documents such 
as wills, guardianships and more. Since 
January 2015, volunteer attorneys and 
paralegals have met with 60 veterans.

The finalist for the Skills-Based 
Volunteerism IMPACT Award is 
Deloitte Consulting LLP for a skills-
based project that is designed to help 
address business issues at a nonprofit, 
while allowing junior professionals to 
serve in “stretch roles” in a client-
facing, but lower-risk, atmosphere. The 
most recent initiative sought to analyze 
the nonprofit’s educational programs 
and develop recommendations for rev-
enue improvement and community 
impact measurement to create sustain-
able results. ■■■

Students at the Turner Voices Youth Media Institute.

CONTINUED FROM PAGE 1



PAGE 4 A SPECIAL SUPPLEMENT TO ATLANTA BUSINESS CHRONICLE SEPTEMBER 30, 2016

Making a Difference
in the Communities We Serve

www.arbysfoundation.org
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The first two The Home Depot 
stores opened here in Atlanta 37 
years ago, and we’ve been a part 

of the community ever since. Our com-
pany is built on a set of values, and our 
associates are passionate about giving 
back to the places we call home. Every 
year, thousands of associates across the 
country spend time on their days off to 
volunteer with Team Depot, our associ-
ate-led volunteer force.

Over the years, The Home Depot 
Foundation and Team Depot have 
partnered with sustainability and com-
munity betterment organizations, but 
in 2011, we changed our nationwide 
focus to improving the homes and lives 
of our U.S. military veterans. We’re 
dedicated to giving back to those who 
have already given so much for our 
country, and with more than 35,000 
veteran associates, taking care of them 
is personal to us. 

The need for veteran services is 
great—39,000 veterans are homeless 
on any given night, and more than one 
million veterans are considered at risk 

of homelessness due to poverty, lack 
of support networks and subpar living 
conditions. There are 3.8 million vet-
erans who have a service-connected 
disability, and 9.4 million veterans are 
now over the age of 65. Many are in 
need of modifications to their homes 
in order to remain there safely. That’s 
why we’re growing our commitment. 
By 2020, The Home Depot Foundation 
will invest a quarter of a billion dollars 
in veteran-related causes. 

Thanks to the efforts of Team 
Depot and our nonprofit part-
ners, we’ve been able to impact 
more than 26,700 homes for 
veterans across the country 
with 682 improved homes here 
in Atlanta. Since 2011, The 
Home Depot Foundation has 
invested $31 million in local 
nonprofits serving in the city 
of Atlanta. Of that, $10 million 
was given to veteran-causes 
through partnerships with 
138 local nonprofit partners 
like HouseProud, Habitat for Humanity, 
Senior Connections, Meals on Wheels 
of Atlanta, Veterans Empowerment 
Organization and Quest Community 
Development Corporation. These orga-
nizations work hard every day to provide 
services and permanent or supportive 
housing for veterans.

More than 78 stores and 20,000 asso-
ciates live in the metro Atlanta area, so 
the growth and well-being of our city 
and its residents is important to us. 
We’ve committed to working with the 
City of Atlanta, community members 
and other businesses to restore the 
neighborhoods on our historic Westside. 
Through strategic grant-making and 
volunteer activities, we’ve also invested 
in local organizations supporting the 
arts, outdoor spaces and healthcare like 
Woodruff Arts Center, SHARE Military 

Initiative at Shepherd Center and Pied-
mont Park Conservancy. 

Our Building Community Network, 
in partnership with Georgia Center for 
Nonprofits, strengthens organizations 
by building peer networks, providing 
information and resources on pertinent 
trends, and investing in vital operational 
support. Last year, we granted more 
than $300,000 in support of six collab-
orative design thinking projects aimed 
at providing creative solutions to diffi-
cult problems in the Atlanta community. 

We are also proud of our partnership 
with the Corporate Volunteer Council 
(CVC) and its efforts to connect the 
Atlanta business community and its 
philanthropic efforts. I encourage all 
corporate giving leaders to join me and 
become a member of the CVC. Together, 
we will do more for Atlanta. ■■■

Doing More Together
By Shannon Gerber
Executive Director 
The Home Depot Foundation
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Dear Friends:
The Corporate Volunteer Council 

of Atlanta (CVC) is pleased to report 
that corporate citizenship continues to 
thrive in Atlanta. Our member compa-
nies are enhancing their community 
development efforts, not just through 
increased philanthropic giving or a 
greater number of employee volun-
teer projects, but by working together 
more ef f iciently to create a larger 
IMPACT than any one business can do 
alone. It’s an exciting time for corpo-
rate social responsibility, and in this 
special issue, the CVC is pleased to 
share with you some of the best and 
brightest collaborative efforts going on 
in the community today.

Our mission to support member 
companies in their strategic commit-
ment to workplace volunteerism and 
civic engagement kicked-off this year 
with a special program, Bridging the 
Opportunity Gap: The Power of Collec-
tive Impact. Thanks to advice from The 
Community Foundation of Greater 
Atlanta, we were pleased to host Pro-
fessor Robert Putnam from Harvard’s 
Kennedy School to discuss his book, 
Our Kids, and the opportunity gap 
his research highlighted in Atlanta, 
and across the nation. Following his 
presentation, we were joined by FSG 
Consulting, a mission-based consulting 
firm that counsels companies, founda-
tions, and nonprofits on CSR strategy 
and collective impact modeling. While 
many organizat ions in the metro 
Atlanta area are employing the strategy, 
this educational session involved inter-
active breakout groups to inspire use 
of the model and further emphasized 
the importance of working together to 
maximize our resources.

At this year’s IMPACT Awards, we 
celebrate great achievements made 
by companies who care, and who care 
to work together. Congratulations to 
this year’s finalists and winners, and 

to every company that submitted very 
worthwhile projects. Special thanks and 
a huge welcome to the newest members 
of the CVC family in 2016: 

Chick-fil-A
Genuine Parts
Graphic Packaging International
Intradiem 
MailChimp
Mercedes-Benz, USA
Purchasing Power
Triage Consulting
Axiall Corporation
Veritiv

Lastly, if you are not a member 
company, we hope you’ll consider joining 
the CVC family and take advantage of 
the many member benefits, the mean-
ingful networking, and most importantly 
our ability to work together to create 
lasting change in our community.

Sincerely,

Aileen Bleach
Pro Bono & Community Service 
Manager
Sutherland Asbill & Brennan LLP
2016 CVC Board President
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Volunteering is a tradition that is strongly rooted in Atlanta 

Gas Light. Our “Generosity of Spirit” is about being part of 

something important to our community and knowing that our 

efforts matter in a meaningful way. We enthusiastically support 

the work of the Atlanta Corporate Volunteer Council, and we 

congratulate all of the 2016 Impact Award winners. 

Together,  
   Our Energy Matters

atlantagaslight.com

© 2016 Southern Company. All rights reserved. Do not reuse text or graphics without written permission. AGL-14974

A Letter from the President

PHOTO/SPECIAL

V-103’s Ryan Cameron emceed the 
2015 IMPACT Awards and returns 
again in 2016. 
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Congratulations to the 
Corporate Volunteer 
Council of Atlanta 
and the 2016  IMPACT 
Award Winners.

Newell Brands helps hundreds of millions of consumers  
live better every day where they live, learn, work, and play.  
Visit newellbrands.com to learn more today.

®

3 Million Aluminum 
Bottles & Cans Fund an Entire 

Habitat for Humanity Home! 
Start Collecting Your Cans to be a 

Part of Recycle for Good.

Learn More at
www.atlantafaclons.com/recycleforgood
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The reward in service comes from 
making a difference in the lives 
of others. But, it’s also nice to 

recognize the work of volunteers with 
a little extra morale boost every once 
in a while. CVC companies do just that 
through informal and formal award 
programs that shine a light on the chari-
table work of their employees.

 Turner presents The R ichard D. 
Parsons Community Impact Awards 
 in honor of former Chairman and CEO 
Richard “Dick” Parsons  and gifts two 
winners each a $5,000 contribution to 
give to the charity of his or her choice. 
The company also gives out the Excel-
lence in Service award, another $5,000 
contribution to the employee’s charity 
of choice.

 “Nominations are reviewed by an 
executive committee made up of repre-
sentatives from across the enterprise. 
Senior division and corporate execu-
tives, honorees, family and friends 
comprise the guest list at the cel-
ebratory luncheon, generally held in 
June,” says Sydney Langdon, Turner’s 
manager of corporate responsibility.

King & Spalding LLP  honors three 
“Volunteers of the Quarter” for their 
community service impact  . Each 
honoree chooses a nonprof it ben-

eficiary, and the firm makes a $250 
donation . The quarterly honorees are 
also spotlighted in a firm-wide email 
that includes the honorees’ photos and 
a short paragraph describing their 
volunteer service and nonprofit benefi-
ciary designation.

“We plan to disseminate an annual 
video montage of honorees accept-
ing their awards with short interviews 
about their volunteer experience, which 

will be circulated firm-wide to encour-
age nominations and expand awareness 
about the volunteer program,” says 
Linda Parrish, director of community 
affairs at King & Spalding.

Other recognition efforts at the law 
firm include “You Make a Difference” 
cards that are sent to volunteers who 
participate in firm-sponsored projects. 
Volunteers receive these cards from 
either the chief operating officer or 

office managing partner when they lead 
a volunteer project or reach the commu-
nity service milestones of participating 
in three, six, 10 and 15 projects in a 
single year.

 After community service projects, 
participating employees also get hand-
written thank-you notes and branded 
gift items, such as mints, candy, head-
phones and phone chargers, that 
promote the volunteer program.

Bank of America employees are 
awarded for their volunteerism via a 
Volunteer Honor Roll where employees 
who log more than 200 volunteer hours 
in a single year receive the Presidential 
Service Award along with a letter from 
the bank’s CEO. The company also hosts  
the annual Global Volunteer Awards .

Instead of thank-you notes, Intradiem  
uses bricks. Every time an employee 
volunteers , they fill out a brick with 
their name, service opportunity and 
date of service and the brick is mounted 
on a wall within the company’s corpo-
rate office.

“The brick ‘Service Wall’ serves as a 
great visual to everyone who sees it and 
a motivator to the employees to have 
their names appear on multiple bricks,” 
says Kerry Engle, Intradiem commu-
nity service manager . ■■■

The Standing Ovation

PHOTO/SPECIAL

King & Spalding volunteers visit the Atlanta Community Food Bank 
monthly to sort the donated food.



Advancing people, communities & businesses 

At Cox, we contribute resources, outreach and hands-on 

service to empower our communities. We’re proud to support 

the 2016 IMPACT Awards.

Learn more at:
www.CoxCSRReport.com
www.committedtocommunity365.com

Connect 
Conserve 
Celebrate

Kilpatrick Townsend is committed to 
making an IMPACT throughout our 
great city. We are proud members of the 
Corporate Volunteer Council of Atlanta.

We Make One.
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By The Numbers
40

Number of volunteer projects and 
events sponsored by Novelis over the 

last fiscal year (April to April). 

140
Number of Atlanta companies that 

have received IMPACT Awards.

250
Pints of blood donated by 

King & Spalding LLP’s Atlanta 
personnel since January 2015.

630
Approximate number of organizations 

supported by Cox Automotive’s 
volunteer efforts in 2015. 

1,111
Average number of professionals 

benefiting from CVC programs 
every year. 

1992
Year CVC of Atlanta was founded. 

2,221
Number of employee volunteer hours 

recorded by Gas South during 
the past year. 

2,500
Approximate number of 

Atlanta-based Turner employees who 
volunteered in 2016. 

4,200
Number of community service hours 
invested by King & Spalding LLP’s 

Atlanta personnel since January 2015. 

5,319
Number of volunteer release time 
hours logged by Turner in 2016.

9,000
Pounds of food collected by Intradiem 

during its 2015 food drive. 

10,000
Number of hours volunteered by 

Novelis employees over the last fiscal 
year (April to April). 

16,000
Number of hours contributed by 

Alston & Bird LLP attorneys and staff 
to the community in 2015. 

20,000
Number of pro bono service hours 
invested by King & Spalding LLP’s 

Atlanta personnel from January 2015 
to June 2016.

25,000
Approximate number of volunteer 
hours put in by Turner employees

 in 2016. 

49,465
Hours of pro bono legal services con-
tributed by Alston & Bird LLP attorneys 

and staff in 2015. 

50,000
Approximate number of volunteer 

hours logged by Cox Automotive team 
members in 2015. 

160,000
Approximate number of hours 

 Georgia Power employees and retirees 
volunteered in 2015.

1,907,272
Dollars invested by Novelis in the 

Atlanta community over the last fiscal 
year (April to April), of which $177,592 

came from employee donations. 

160,000,000
Dollars donated by 

The Home Depot since 2011. 

PHOTO/SPECIAL
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Sutherland is proud to sponsor the Corporate 
Volunteer Council of Atlanta’s 19th Annual 
IMPACT Awards and congratulates all of 
this year’s finalists. We salute the CVC’s 
commitment to building a stronger community 
through workplace volunteerism and civic 
engagement.

FOR MORE INFORMATION ABOUT PRO BONO AND COMMUNITY SERVICE AT SUTHERLAND, 
PLEASE CONTACT: AILEEN BLEACH  /  aileen.bleach@sutherland.com  /  404.407.5094

©2016 Sutherland Asbill & Brennan LLP
Attorney Advertising

SUTHERLAND ASBILL & BRENNAN LLP  /  SUTHERLAND (EUROPE) LLP  /  WWW.SUTHERLAND.COM
ATLANTA  /  AUSTIN  /  GENEVA  /  HOUSTON  /  LONDON  /  NEW YORK  /  SACRAMENTO  /  WASHINGTON DC

Behind the stage door: Volunteering in all sizes 

W hen it comes to Corporate 
Social Responsibility (CSR), 
there is no one-size-fits-all 

approach. From small businesses to 
large corporations, each CVC company 
has its own way of running a volunteer 
program.  Here, we learn how, regard-
less of the number of employees, 
volunteering can be a thread that is 
weaved throughout a company’s culture. 

Small service

Georgia Natural Gas, with approxi-
mately 100 employees, has operated 
its volunteer program since 2003. At 
the core of its program is long-term 
relationships with nonprofits that the 
company has supported for many years. 

“Our employees appreciate the consis-
tency that we’ve achieved in supporting 
organizations for the long haul,” says 
Maurice Baker, GNG manager of com-
munity relations. 

Some of  the compa ny ’s most 
popular volunteering projects include 
Children’s Healthcare of Atlanta’s 
Summer Camp and Christmas Parade 
as well as an APS Back to School Bash, 
Salvation Army Angel Tree and the 
Dogwood Festival. GNG also hosts an 
Earth Day “Unplug” Recycling event . 

Last year, GNG recycled more than 
10,000 pounds of household electronics 
with the help of community partners 
like the Midtown Alliance and Novare 
Management.

 When asked about best volunteering 
practices, Baker says food and T-shirts 
are always good ways to entice employ-
ees. Most important, however, is that 
GNG’s service efforts are supported 
from the top. 

“Employees  know that the company 
is fully engaged in the communities 

where we work, live and operate and 
that our corporate outreach activities 
are fully supported at the highest levels 
of the organization,” Baker says. 

Medium methodology 

With 18 offices worldwide and nearly 
500 attorneys and professionals in its 
Atlanta office, international law firm 
Kilpatrick Townsend & Stockton LLP 
launched it volunteer program in 2004 
and formalized its pro bono program 15 
years ago.  

“ Our attorneys are required to provide 
at least 30 hours of pro bono each year, 
because we believe strongly that every 
lawyer at the firm should contribute 
their legal services to those who can’t 
afford representation,” says Whitney 
Deal, director of corporate citizenship.

The firm’s more than 100 annual volun-
teer projects are organized by attorneys 
and professional staff who serve on 15 
Volunteer Councils. For many years 

CONTINUED ON NEXT PAGE

WXIA-TV’s Chesley McNeil stopped by Georgia Natural Gas’ 
Earth Day “Unplug” Recycling event.

At Kilpatrick Townsend’s annual partner and counsel meeting, 
attorneys worked in teams to build a prosthetic hand for a 
landmine victim.
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the firm has partnered with its profes-
sional development team to ensure that 
training opportunities, such as annual 
partner and counsel meetings, depart-
ment retreats and entry level associate 
orientation, incorporate teambuilding 
service projects into the agenda. Last 
year, this translated to more than 
38,000 pro bono hours, 4,200 volunteer 
hours as well as significant outcomes: 
72 families being represented through 
adoption, guardian ad litem and child 
abduction; 62 victims represented in 
petitions for immigration relief; and 
217 pints of blood donated potentially 
saving the lives of 651 people.

“Our volunteer program is one of six 
components of KT IMPACT, which is 
our firm’s commitment to active citi-
zenship. Most law firms do not have an 
integrated approach to citizenship and 
are much more siloed,” Deal says.  

 For example, at this year’s annual 
partner and counsel meeting, the firm 
gave attorneys a package of unlabeled 
parts and asked them to work together 
in teams of three to build a prosthetic 
hand for a landmine victim. 

“In less than two hours, they built 
80 prosthetic hands and in doing so 
also deepened relationships with one 
another,” Deal says. “For members of 
our Medical and Mechanical Devices 
practice team who participated, the 
experience was especially tied to what 
they do each day in their practice. ”

 The firm has developed a number 
of successful approaches to foster and 
support volunteerism . This includes 
empowering its Volunteer Councils  to 
identify, plan, and execute impactful 
projects that are the most meaningful 
to their communities. 

“We provide them with a central-
ized website to facilitate easy project 
management, project guides to help 
them execute projects, event planning 
support, as well as marketing and com-
munications support,” Deal says. “We 
also offer periodic training on topics 
such as best practices for leading volun-
teers, branding, and communications.”
Kilpatrick also tracks various metrics so 
that it can demonstrate the effectiveness 
of its volunteer program and celebrate 
exceptional volunteerism through its 
formal annual volunteer recognition 
program as well as in informal ways. 

In the future, Deal says the firm 
is striving to be a part of a commu-
nity solution for the challenges facing 
Atlanta so the city can be an even more 
attractive place to work and live. 

“We are in the midst of identifying the 
best way for us to contribute to a greater 
effort to address societal problems 
through collaborative partnerships 
with other businesses, nonprofits, and 
government,” Deal says. 

Big benevolence  

With 7,500 employees across the 
state, Georgia Power manages a robust 
service program. Its employee-led 

volunteer organization, the Citizens of 
Georgia Power, was officially founded in 
1962, but the company has been giving 
back to the community for as long as it 
has been in business—130 years. 

“Being a ‘A Citizen Wherever We 
Serve’ is a phrase first coined by the 
company’s first president Preston Ark-
wright. This commitment to citizenship 
is at the heart of our core values and 
our vision is based on a very simple 
premise: The quality of life in our com-
munities directly impacts our success,” 
says Chris D’Andrea, Georgia Power 
volunteer services manager. “Whether 
it is through volunteering, engaging in 
the community or providing monetary 
support to a charitable endeavor, our 
goal is to make Georgia better today 
than it was yesterday.”

The Citizens of Georgia Power, 
which consists of current employees 
and their spouses working with com-
munity organizations across the state, 
has 48 chapters statewide with more 
than 4,000 members. Georgia Power 
also has another group dedicated to 
service and volunteerism called the 
Ambassadors, which is comprised of 
retirees and their spouses and boasts 
2,000 members active in 19 chapters 
across Georgia. 

“We know that volunteering is not a 
one size fits all approach. We focus our 
volunteer efforts on a local level and the 
specific needs of the community which 
we live, work and serve,” D’Andrea 
says. “In addition, community service 
at Georgia Power is a top down initia-
tive—from our executive leadership to 
individual employees in every corner 
of the state, all share this commitment 
and passion for giving back.”

Georgia Power’s most popular single 
volunteer project is The King Day of 
Service . More than 1,000 employee 
volunteers impacted communities 
across the state on King Day 2015 and 
honored Dr. Martin Luther King Jr. by 
engaging in more than 40 community 
service projects. Other volunteer ini-
tiatives include Earth Day, Relay for 
Life, March of Dimes and food drives to 
benefit local charities. ■■■

CONTINUED FROM PREVIOUS PAGE
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Georgia Power employees volunteering 
during 2016 King Day.
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Whether summer, winter or 
fall, CVC companies are out 
in the community flexing 

their volunteering muscle. Often, these 
philanthropic companies tie their local 
service projects to the season, be it 
back-to-school or the holidays, to help 
those who are less fortunate.

Spring/Summer

The Atlanta office of King & Spalding 
LLP takes advantage of spring weather 
by participating in a Habitat for Human-
ity house build. This year, the Atlanta 
office invested seven Saturdays and 
more than 800 volunteer hours to com-
plete the office’s nineteenth Habitat 
house, in partnership with volunteers 
from The Coca-Cola Company’s legal 
department, Jamestown Properties, 
The Home Depot’s Your Other Ware-
house and Give Back Homes.

In the spring, software company 
Intradiem holds its annual food drive. 
This year approximately 80 employees 
collected close to 8,000 pounds of food, 
which was donated to three different 
organizations. 

During the summer, food is also an 
important focus for CVC companies, 
particularly since many children eat 
most of their meals at school. Every 
summer since 2010, Intradiem has sup-
ported the MUST Ministries Summer 
Lunch Program by making 300 sack 
lunches. This year, the company 
doubled its efforts and donated 600.

“Making sack lunches is an easy 
service opportunity for our employ-
ees because we do it in our office, 
then del iver them to one of the 
MUST drop-off facilities,” says Kerry 
Engle, Intradiem community service 
manager. “The employees’ children of 
all ages come into the office to deco-
rate the bags and help with the bag 
assembly. Our employees love to be 
able to involve their children in com-

munity service and teach them about 
serving. Each year, we have around 25 
employees and 25 children participate.” 

 Gas South also works to feed chil-
dren during the summer by teaming 
up with Action Ministries and MUST 
Ministries’ summer lunch programs to 
supply and pack lunches for children 
that receive free or reduced-priced 
lunches dur ing the school year.
“Nearly 1 million children in Georgia 
schools are eligible to receive these 
lunches, so it’s a crucial meal that may 
disappear for some children during 
the summer,” says Meredith Hodges, 
Gas South’s vice president of external 
affairs and human resources. 

On July 20, Gas South’s fifth year of 
supporting Smart Lunch, Smart Kid, 
the company’s employees packed 1,215 
lunches that were delivered to kids in 
southwest Atlanta.

LexisNexis Risk Solutions was 
inspired to launch its annual food drive 
in the summer of 2014 after a small 
group of company volunteers noticed 
how empty the food pantry shelves were 
at North Fulton Community Charities 
(NFCC). “A staff member from the 
charity explained that most of their dona-
tions arrive during the holidays,” says 
Monica Garrett, LexisNexis director of 
community relations and corporate com-
munications. “The staff person shared 
that not many people realize that when 
school is out, there is an extra burden 
placed on families to provide food for 
their kids during the summer months.”

Since that day, the company has 
hosted a very competitive food drive 
during the summer months  to support 
the NFCC pantry. This year LexisNexis 
collected more than 12,000 pounds of 
food and close to $20,000.

Cox Automotive is also doing its part 
to assist with lack of food. Each June, the 
company teams up with Feeding Ameri-
ca’s nationwide network for Drive Away 
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Intradiem employees prepare sack lunches for MUST Ministries Summer 
Lunch Program. 
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Hunger, a two-week, company-wide 
campaign to end hunger by donating 
items from the food bank’s most needed 
items list. The culmination of the cam-
paign is CANstruction, a popular 
competition in which teams  build sculp-
tures using donated food items.

“This year, team members from all 
over the globe joined forces to drive 
away hunger, working together to 
donate a total of 120,182 pounds of 
food to local community food banks, and 
exceeding this year’s goal of 100,000 
pounds!” says Michele Blondheim, 
Cox Automotive executive director of 
community relations. “The Community 
Relations team’s $100,000 corporate 
contribution, combined with food dona-
tions, will provide 500,152 meals for 
families in our local communities.” 

But food isn’t the only thing in need 
during the summertime.

Each July, the Atlanta office of King 
& Spalding LLP, one of the Georgia 
Justice Project’s (GJP) pro bono legal 
service partners, participates in GJP’s 
Back to School Festival when children of 
GJP clients enjoy games, ice cream and 
art projects and leave with a backpack 
chocked-full of school supplies. This 
year, the Atlanta office hosted a jeans 
day and fundraising campaign to provide 
funding for 45 backpacks and volunteers 
attended the event to staff game stations 
and celebrate with the children.

Fall/Winter

The fall and winter holidays are one 
of the busiest times in volunteering for 
many CVC companies. From Sept. 1 
through Veteran’s Day in November, 
The Home Depot hosts its annual 
“Celebration of Service.” During this 
period, thousands of Team Depot asso-
ciate volunteers move out of the aisles 
and into communities to complete proj-
ects that improve the homes and lives 
of veterans .

“To create awareness around Cel-
ebration of Service and provide a way 
to engage customers, consumers and 
nonprofits, The Home Depot Founda-
tion is launching our second annual 
#ServiceSelfie social media campaign,” 
says The Home Depot Foundation 
Executive Director Shannon Gerber. 
“From Sept. 1 through Veterans Day, 
when you share a #ServiceSelfie, The 
Home Depot Foundation will donate 
one dollar, up to half a million dollars, to 
five of our non-profit partners working 
to serve veterans.”

At King & Spalding, volunteer leaders 
plan an array of projects to celebrate the 
holiday season and for the past 30 years 
have partnered with Fulton County 
Family and Children Services (FCFCS) 
to help those in need better celebrate 
Thanksgiv ing and Christmas. At 
Thanksgiving, volunteer leaders collect 
funds for gift certificates to purchase 
Thanksgiving dinners for low-income 
families and, since 1986, the firm has 
provided dinners for more than 900 
families. The firm also partners with 

FCFCS to fulfill holiday wish lists for 
children in foster care and has supplied 
gifts for more than 2,600 children in the 
foster care system since 1989.

“Additionally, a group of volunteers 
annually visits two senior living centers 
to sing carols and bring holiday cheer 
to the residents—something that they 
look forward to every year,” says Linda 
Parrish, director of community affairs 
at King & Spalding.

Intradiem provides holiday cheer by 
hosting a December toy drive for chil-
dren from low-income families and who 
are dealing with illness. For the past two 
years, the company has purchased toys 
for 30 children and donated gift cards to 
help with 400 additional children.

 When the holidays are over, the 
giving doesn’t end. In January, Turner, 
and many other CVC companies, cel-
ebrate Martin Luther King, Jr. Day 
by lending a helping hand. This past 
January marked the Turner’s 17th 
annual MLK Day of Service with more 
than 350 volunteers coming together to 
give back to the community. Volunteer 
projects differ from year to year, but 
past ones have included making sacked 
lunches and hygiene kits for the home-
less, assembling care packages for the 
troops and packaging meals to send 
overseas to impoverished areas.

“Turner employees consistently tell 
us that they appreciate the opportu-
nity to use the MLK holiday to honor 
the legacy of Dr. King by giving back, 
making it a ‘day on’ rather than a ‘day 
off,’” says Sydney Langdon, Turner 
manager of corporate responsibility.

Since 2001, Alston & Bird LLP has 
also hosted an MLK Day of Service in 
partnership with Hands On Atlanta. 
 The annual tradition is a day for volun-
teers of all ages to join in service and 
learning.

“This is our firm’s largest volunteer 
event of the year with an average of 80 
volunteers participating,” says Cheryl 
Naja, Alston & Bird director of pro 
bono and community service.  ■■■
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King & Spalding’s Atlanta personnel 
fulfilled the holiday wish-lists of 165 
children in foster care in 2015. Our community, our home

At UCB we are committed to advancing scientific 
research and medical knowledge to improve the 
lives of those living with severe diseases. We are 
also committed to making a positive impact on 
the communities that we call home.

We are proud to be a member of the Corporate Volunteer Council 
and to support its efforts to build a stronger Atlanta through 
corporate volunteerism and civic engagement.

www.ucb-usa.com
© 2016 UCB, Inc. All rights reserved.



The Cast
Behind-the-curtain with two corporate social responsibility (CSR) professionals 
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Why is CSR good for 
business?
When economies and com-
munities thrive, businesses 
thrive. CSR is no longer a 
novel initiative for businesses, 
it’s an imperative for impacting 
the social and environmental 
wellbeing of communities. 
It fuels growth, addresses 
societal issues and attracts talent. At 
Bank of America, our CSR focus has 
evolved to Environmental, Social and 
Governance factors (ESG), which are 
critical to fulfilling our purpose of help-
ing make people’s financial lives better. 
Our commitment to growing our busi-
ness responsibly is embedded in every 
aspect of our company.

What is the key to a successful 
CSR program?
An important part of ESG, or CSR, 
work is forming strong partnerships 
across sectors—including commu-
nity and environmental advocate 
groups, as well as nonprofits—in 
order to bring together our collective 
networks and expertise to achieve 
greater impact. 

What is the most challeng-
ing part of your job? 
The most rewarding?
There are infinite needs 
in our community and it 
is impossible to support 
all of them no matter the 
scale of a company. We 
want to make the biggest 
impact, so having to deter-

mine which organizations to support 
through volunteer hours and endow-
ments can be challenging, given the 
volume of requests we receive from 
nonprofits. I have a purpose-driven 
career. What can be more rewarding 
than that?

What would you be doing if you 
weren’t in your current position/
industry?
The movie production industry in 
Georgia is booming. I’d be working 
for a local movie studio or produc-
tion company in ESG/CSR. There is 
a lot of opportunity to leverage this 
national and international influence 
to continue to create economically 
vibrant communities across the state 
of Georgia.  

What is the most challenging part of 
your job? The most rewarding?

The most challenging part of 
my job is scaling MailChimp’s cor-
porate citizenship program in real 
time. When I joined MailChimp in 
2011, our company employed about 
100 people. Now we have more 
than 500 employees here in Atlanta. 
We’re growing so quickly that what’s 
right for the company today won’t be 
right for us next year. It’s an honor 
and a challenge to have the oppor-
tunity to build an enduring program 
for the future, while respecting the 
needs of our community today. 

The most rewarding part of my 
job is helping elevate the work of 
the leaders making an impact in 
our neighborhoods. Many of them 
are unsung underdogs who just 
need a little acknowledgement, trust 
and support from a company like 
MailChimp.

Why is CSR good for business? 
CSR is good for business if it’s 

fundamentally strategic, and not just 
fundamentally charitable or compli-
ant. Corporate giving and compli-
ance are important, but for a busi-
ness they’re inherently defensive. 
Strategic CSR is a more genuine 
expression of a brand’s values and 
perspective. It’s a natural oppor-
tunity to get creative about adding 
shared value through partnerships. 
In my experience, constituents and 
neighbors are more likely to appreci-
ate your work in the community when 
you’re focused more on creativity 
and less on responsibility. 

What is the key to a successful 
CSR program?

A great and enduring CSR program 
should be rooted in core values of 
the business. By leading with values, 
businesses have the opportunity to 
create meaningful partnerships in the 
medium and long term. If a compa-
ny’s CSR tactics are tied to different 
products, the program is all too easy 
to be swayed by fads and quickly 
changing market forces. Employees, 
executives and community partners 
are much more likely to rally around 
shared values year after year.

What would you be doing if you 
weren’t in your current position/
industry?

I’d be helping build something new.

Company: MailChimp
Title: Corporate Citizenship Manager
Years working in CSR: 3

Bio: Lain Shakespeare leads 
MailChimp’s corporate citizenship 
program. Previously he managed 
MailChimp’s brand marketing, 

sponsorship and nonprofit product 
marketing. Before joining MailChimp, 
Shakespeare was the executive direc-
tor of the Wren’s Nest House Museum 
in Atlanta’s West End. A native of 
Decatur, Shakespeare graduated from 
Pace Academy and Kenyon College. 

Lain Shakespeare

Company: Bank of America
Title: Senior vice president and Atlanta market manager

Years working in CSR: 10

Bio: Mary Ann Kessenich joined Bank of America in 2006. In her current role she 
is responsible for developing and executing the Bank’s local strategic plan, working 
closely with the Atlanta market president to drive revenue growth and brand 
favorability in the metro area. She also leads efforts to strengthen and improve 
neighborhoods across the Atlanta region by distributing local philanthropic contributions, 
marketing and sponsorship investments. She is the co-founder of Bank of America’s 
newest employee network, the Inter-Generational Employee Network (IGEN). 

Mary Ann Kessenich



A t CVC member companies, the volunteering efforts come from the top 
down. Here, executives comment on some of their most poignant volun-
teer moments and offer insights on the importance of having an employee 

volunteer program.

Congratulations 2016 CVC 
IMPACT Award winners.

2013 Recipient of the

Impact Skills Based Volunteer Award

TO LEARN MORE
VISIT gas-south.com or CALL 1-866-563-8129
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Senior leaders offer tickets to success

“We’ve been fortunate to get to build some playgrounds 
at homeless shelters. The kids staying in the shelter 
would gather around the perimeter as they got home 
from school and eagerly wait for us to finish our 
work, their eyes fixed on the swings or the slide or 
the monkey bars. Then, as soon as we were done, the 
kids would rush the playground like it was Christmas 
morning. My favorite memories are watching those 
kids play, knowing that we had given them something 
that might make a difficult situation a little better.”

— Matt McConnell, Intradiem CEO

“One of my most memorable volunteer memories 
happened when I was reading the book, Bunny 
Cakes, to a group of children from Mary Hall 
Freedom House who were at the firm as part of our 
annual participation in Jumpstart’s Read for the 
Record. I had the opportunity to read the book along 
with my then 5-year-old son, and it was an honor 
and privilege to be able to show him first-hand the 
importance of volunteerism.”
—  Audra Dial, 

Kilpatrick Townsend & Stockton LLP Managing Partner

“Before my first [Covenant House 
Executive Sleep Out], I thought, like 
many people, that most homeless 
teens were on the streets because 
they had run away from home. 
The truth is that most of them are 
pushed out or thrown away.”

—  Mollye Rhea, 

For Momentum 
president and founder

“The excitement and energy of vol-
unteering with Junior Achievement’s 
Chick-fil-A Foundation Discovery 
Center remains a hallmark. It is 
awesome to see a child rise to the 
occasion of being the CEO of a UPS 
store, or the Mayor of the City. And, 
regardless of their circumstance 
or their life experience prior to the 
day at the Discovery Center you can 
see their confidence swell and their 
expectation for their life expand to 
encompass educational and profes-
sional opportunities they may not 
have known existed.”

— Rodney Bullard, Chick-fil-A Inc. 
Vice President of Community Affairs 

and Executive Director of the 
Chick-fil-A Foundation 

1. It creates loyalty – “People have an innate need to have an impact; to make their 
mark. By itself, generating profit for shareholders doesn’t fill that need for most 

people. However, when the profit-generating enterprise makes it possible for 
employees to have an impact in their community, there is better alignment 
between the employees’ goals and the company’s goals.”

2. It builds great teams – “When employees serve together, they have a shared 
emotional experience that builds a bond that no motivational speaker, ropes 

course or group activity could ever build.”

3. It’s good for customers – “An effective community service program draws servant-
hearted people to your company. Servant-hearted people take great care of your 

customers.”

4. It leads to better communities – “Companies have to take some responsibility 
for the communities in which their employees live and work. There is a gap left by 

government and non-profits that business are well-suited to fill.”

Intradiem CEO Matt McConnell’s top 4 reasons volunteering is important for business

“We can’t have a strong business 
community without strong 
nonprofit organizations to 
support our neighbors. Whether 
the goal is to help stop cycles of  
poverty, encourage considerate 
urbanism, or provide access to 
Atlanta’s many wonderful cultural 
opportunities, the organizations 
around us need help from all 
kinds of volunteers.”

—  Marti Wolf, 

MailChimp 
Chief Culture Officer 

★ ★ ★

★ ★ ★
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The power of storytelling
Homes built, pounds donated, 

hours put in. The numbers and 
figures associated with volun-

teering are important. They convey the 
tangible impact service has on a com-
munity or person. But, the true effect 
of service is felt through personal expe-
riences and memorable encounters 
experienced while giving back. Here, 
we highlight employees from CVC com-
panies and share some of their most 
striking service stories. 

Douglas Aldridge, Wells Fargo 
To say Wells Fargo financial advisor 

Doug Aldridge goes above and beyond 
t o  h e l p  f o s t e r 
children is an under-
statement. He and 
his wife have seven 
kids—four biologi-
cal, one adopted and 
two fostered—and 
they serve on the 
boards of Families 

First and Serenbe Stables . At Fami-
lies First, Aldridge assists with capital 
campaigns, endowments and the gover-
nance committee, but is proudest of the 
work he does that directly impacts the 
children they serve.  

“Volunteering at Serenbe Stables is 
probably one of the most eye-opening 
volunteer opportunities I have experi-
enced. Their youth outreach program, 
Serenbe Strides, brings children from 
group homes to connect with horses.  
Horses have amazing therapeutic 
capabilities, but at Serenbe Strides the 
therapy goes both ways because many 
of the horses have been rescued from 
terrible circumstances,” Aldridge says. 
“Seeing a child or young adult connect 
with a 2,000-pound animal that has been 
neglected or abandoned is powerful.” 

Aldridge also volunteers with chil-
dren at Bethany Christian Services, 
WellSpring, Georgia Baptist Children’s 
Home and other local group homes.  For 
all his charitable work, Aldridge earned 
Wells Fargo’s “Volunteer of the Year” 
award this year, which includes a $1,000 
grant to a nonprofit of his choice.

Jarvarus Gresham, 
Alston & Bird LLP

Jarvarus Gresham, Alston & Bird LLP 
pro bono and community service coor-
dinator, drops everything to mentor 
a young student or speak to school 
groups because he knows what it means 
to have a mentor. He had several who 
helped him reach his goal of attend-
ing law school. He says one of his most 
fulfilling volunteer involvements at the 
firm is through the Dunbar Elemen-
tary Partnership. 

“While the firm touches the com-
munity in many ways, I believe that 
the most powerful impact can be made 
through close care and attention to the 
children,” Gresham says. 

Gresham, now a first-year student at 
GSU Law, always wanted to be a lawyer, 
but growing up in Southwest Atlanta, 
he didn’t have many role models to help 
him get there. After meeting attorneys 
through an internship program at his 
high school, he thought it might be 
possible to fulfill his dream. Now, he is 
paying it forward for other students. 

“Potentially being a first generation 
college student is a reality for many of 
the students at Dunbar Elementary. 
The nature of being a first generation 
college student often means that there 
is not very much collegiate conversation 
taking place at home so exposure stems 
from teachers and sources outside of 
the home,” he says. “It has always been 
a pleasure to be one of those outside 
voices to the young men and women at 
Dunbar Elementary.”

Cliff Diehl, Novelis 
Cliff Diehl, IT outsourcing contract 

manager at Novelis, has been person-
ally volunteering with Atlanta Habitat 
for Humanity for 8 years, working on 
more than 100 different home builds. In 
the last year alone, he’s worked on 12 
homes and is a certified “skilled super-
visor” with the nonprofit. For Novelis’ 
blitz builds, Diehl assists as a supervisor 
for multiple days of the build, leading 
colleagues in various tasks. He says he 
enjoys working with Habitat because 
he feels he is, “making a concrete dif-
ferent in [his] local community.” One of 
his most memorable experiences was 
his first build, a weeklong blitz build 

in Georgia. He signed up on a whim 
and didn’t expect to get too much out 
of it, but when he walked onto the build 
scene, his attitude changed immedi-
ately. He says this experience—which 
included building eight homes in four 
and a half days, working 12-hour days in 
Georgia’s summer heat—transformed 
his view of charities and his role with 
them forever. What he remembers most 
is presenting the keys of the homes to 
the proud homeowners, who were the 
“real heroes” building alongside his 
group every single day. In that moment, 
he knew he could make a difference 
by working with Atlanta Habitat for 
Humanity and has never looked back.

Joseph De Carlo, 
Cox Automotive 

It you’ve ever visited the Children’s 
Museum of Atlanta on a Saturday, 
chances are you’ve met Joseph 
De Carlo. A facilities coor-
dinator at Cox Automotive, 
De Carlo has spent two Satur-
days a month since July 2015 
providing customer service 
to the museum’s guests and 
t idying up public spaces. 
When asked why, De Carlo 
says it’s an opportunity to make a dif-
ference for the future leaders of the 
communities in which we live that 
draws him back every other weekend. 

De Carlo is also a client of Bobby Dodd 
Institute’s Work in Progress program 
that connects people with disabilities 
and disadvantages to work. Cox Auto-

motive has partnered with 
BDI for many years and says 
it finds some of its best team 
members through the orga-
nization. “Joseph’s story is 
just one example of how Cox 
Automotive team members 
get involved in the commu-
nity. Our core company value 

of community outreach propels us to 
get involved and make a difference,” 
says Shawan Allen, Cox Automotive 
community relations coordinator. 

 Ricardo Corporán, 
Alston & Bird LLP

Ricardo Corporán, a resource center 
specialist at Alston & Bird LLP, likes to 
volunteer his time and attention in areas 
where he can be a catalyst for positive 
change and says he gets a great sense 
of accomplishment, satisfaction and 
pride from volunteering and doing his 
part to help his community. 

One of the organizations where he 
gives his time is the Atlanta Volunteer 
Lawyers Foundation (AVLF), which 
calls upon him to translate for Spanish-

speakers. “In helping these individuals, 
I feel like I’m doing my part, in a way, 
to say ‘thank you’ to my grandparents, 
who immigrated to this country and 
made my life here possible, by paying it 
forward and helping other immigrants 
do the same,” he says. 

In fact, when Corporán moved to the 
U.S., his family was very poor and were 
thrilled when they were able to move 
into a Habitat for Humanity home. His 
parents still live in that same home.  

Corporán’s work as a constant 
translator for AVLF earned him a vol-

unteer award and he has assisted with 
various cases, from international child 
abductions and human trafficking to 
immigrant child victims of raids asylum 
cases, and more.

“He drops everything to help,” says 
Cheryl Naja, Alston & Bird director of 
pro bono and community service. “Most 
recently he was on vacation leaving for a 
cruise, but drove out to a client’s house 
in Austell to notarize some forms and 
drove back to the office before heading 
to the airport for his vacation. I’ve never 
seen anything quite like it.”

PHOTOS/SPECIAL
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for your dedication to making

a positive IMPACT on the
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subscriber and to sign up for our two free daily headline newsletters. 

Shirley Olotu, Novelis
Novelis employee Shirley Olotu is 

always the first to volunteer for any 
and all company-sponsored events, 
even though she also volunteers a sig-
nificant amount of her own time outside 
the office.  Over the past year, she’s vol-
unteered more than 125 hours of her 
time with organization such as Atlanta 
Habitat for Humanity, Agape Youth & 
Family Center, the Atlanta Food Bank 
and the Human Rights Campaign. 
Olotu recently became an American 
citizen after moving here from Africa 
eight years ago, where she saw first-
hand the impact volunteerism can have 
on a community. She says, “Simple acts 
and tasks such as loading a backpack 
for a child in need, packing a lunch 
for an individual, painting a house for 
a new homeowner, collecting cans to 
feed others and registering guests for 
a run all have a tremendous impact on 
the community.” Her most memorable 
experience volunteering in Atlanta so 
far occurred when she signed up for a 
Novelis blitz build last October to help 
construct an Atlanta Habitat home in 
six days. The home was for the Forbes 
family—a mother, two daughters and 
grandson from Jamaica. She says the 
build was particularly memorable not 
only because of the pride and joy she 
saw on the family’s faces, but also 
because of the pride and happiness she 
saw in her fellow colleagues as they 
worked together on the home. 

Mollye Rhea, For Momentum
For Momentum  pres ident a nd 

founder, Mollye Rhea, first participated 
in the inaugural Executive Edition 
Sleep Out to raise funds and aware-

ness for Covenant 
House in 2012. That 
year, the national 
headqua r ters  of 
Covena nt House 
was a For Momen-
tum client and the 
nonprof it inv ited 
R hea to par t ic i -

pate in their New York City sleep out, 
where executives “sleep on the street 
for one night, so homeless youth don’t 
have to.” She was so moved by the 
experience that she became more and 
more involved with Covenant House of 
Georgia. Rhea has now participated in 
two executive sleep outs in Atlanta—
the most recent on Nov. 19, 2015 . 

“This was my third year participat-
ing in the Executive Edition Sleep Out 
for this nonprofit organization that 
provides transitional housing and vital 
support services for homeless youth 
between the ages of 18 and 22. In 
Atlanta, we raised more than $310,000,” 
Rhea says. 

 The memories of the sleep-outs she’s 
participated in have stayed with Rhea 
and inspired her to continue working 
with Covenant House.  

“I think of the horrible smells and con-
ditions of the places where these kids 
are living. I think of the drug dealers 
and human traffickers who prey on 
kids who have already experienced a 
lifetime of hurt before they reach the 
streets,” Rhea says. “But I also remem-
ber the faces and stories of the people 
who have been saved by Covenant 
House. I continue to show up and give 
because I am committed to helping this 
worthy organization break the cycle of 
teen homelessness.”

Michael Rowell, Turner 
If you stop by Open Hand Atlanta and 

see a group of Turner employees assem-
bl ing meals , it ’s 
likely that Michael 
Rowel l , manager 
of t ra f f ic opera -
t ions for Turner, 
recruited them to 
volunteer. Rowell, 
who served at Open 
Hand monthly with 

his family, also organizes a team of col-
leagues to volunteer the third Thursday 
of every month. 

“ [Project Open Hand]  is a great 
organization that serves a multitude 
of people that suffer from all sorts of 
illnesses both physical and mental ,” 
Rowell says. 

Rowell leads the group of Turner 
employees at Open Hand for Turner Vol-
unteer day, the company’s annual day 
of service, and he’s been recognized by 
Open Hand as Volunteer of the Year as 
well as by Turner with the Richard D. 
Parsons Community Impact Award and 
the Excellence in Service Award.

“I love to volunteer because I know we 
are here not by accident, but by design,” 
Rowell says. “We who are capable and 
provided with opportunity, have a 
responsibility to care for those who, 
for whatever reason, are less fortunate 
and/or unable to care for themselves. ”

For the past 18 years, Rowell, an 
alumnus of Turner’s Corporate Respon-
sibility Council, has also volunteered 
with the Sickle Cell Disease Asso-
ciation, the Sickle Cell Foundation of 
Georgia and the organization’s Camp 
New Hope, working with children with 
Sickle Cell Disease. The cause is very 
close to his heart as Rowell has a son 
with Sickle Cell Disease who spent 
much of his early life in the hospital. 

“One of the things [my son] had to 
look forward to is one week a year of 
camp. This highlight in his life was 
provided by the Sickle Cell Founda-
tion,” Rowell says. “ He could canoe, 
do archery, ride horses and bond with 
other children that experienced his 
same struggles. This camp was staffed 
with doctors and nurses 24/7. This 
gave my wife and I the freedom to allow 
our son one week a year to feel like a 
normal kid. The smile on his face only 
cost us $40, but it was priceless to see 
him smile.” 

For four years, Rowell  organized a 
Turner team to run the Sickle Cell Road 
Race to raise awareness and funds for 
the organization. He also serves as a 
volunteer with the National Center for 
Civil and Human Rights.  

 “I know I am not special but, I do not 
have to be special to make others feel 
special,” Rowell says. “Anyone can do 
what I do. I hope that they will.” ■■■

Maryne Hall, 
CNN Creative Marketing 

A lifetime member of the Girl Scouts 
of the USA, Maryne Hall dedicated her 
time to this cause because she wants to 
pass on the positive impact the organi-
zation had on her to future generations 
of young women. 

“If I can help girls wherever they are in 
the world gain confidence in themselves 
and gain confidence in their words and 
thoughts, then I’ve done exactly what I 
was meant to do,” Hall says. 

Hall began her volunteer work at the 
local level, organizing learn-by-doing 
activities and field trips for girls ages 

11 through 17. She took on additional 
responsibilities, including website build-
ing and working with adult volunteers 
on Girl Scout policy. In 2004, she created 
the magazine Lime Green Giraf fe, 
giving the girls from the Girl Scouts of 
Greater Atlanta a place for self-expres-
sion as well as an opportunity to learn 
valuable writing and journalism skills. 

“I absolutely love watching them 
grow… by the time they’ve been in Girl 
Scouts a year or two they have gained 
so many leadership skills and confi-
dence in their own voices,” Hall says. 

Hall has also volunteered globally to 
empower young girls and improve com-
munities. In India, she volunteered at the 
Sangam World Centre and taught chil-
dren how to make hand-washing stations 
to prevent the spread of disease. She was 
also part of a pilot program launched 
in Kenya to advocate for and empower 
girls and women in developing countries 
around the world to build healthy, sus-
tainable and thriving communities.

Shirley Olotu (center) and her 
Novelis co-workers.
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